How to place in Tier-1 publications.
(when you’ve never published before)
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Seeding
Publish in narrow, niche or trade publications that are relatively easy to get accepted, to create a thought leadership
resume that parlays into higher-tiered publications.

Why seeding works
An editor looks for 3 things: (1) is the author a credible expert? (2) is the author a good writer? (3) what’s the easiest
way for me to confirm #1 and #2?
While we wish editors would carefully examine your submitted article, in reality, they rely on past indicators (eg,
have other editors accepted your work) to help make decisions.
✓ Past publications = you’re a credible expert.
✓ Past publications = you can write well.
✓ Past publications = easier to verify the 2 points above than researching your resume, education, etc.

Where seeding works
Google search “Eliot Gattegno,” an associate professor and one of Hippo’s clients, and you’ll find 3 Hippo produced
articles return in the top 4 results under News (Quartz, TechCrunch, AlleyWatch). 2 of the 3 articles return in the top
10 under a general Google search. It’s super easy for an editor to verify Eliot’s credibility when pitching future
articles.
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Seeding leads to more seeding
If a reporter is searching for a new expert, they may start with a topic search on Google. Having previous
publications increases your chances of being tapped for a quote or interview (and more seeding). Google search
“protecting the environment and business” and Orvis, a Hippo client, will return in the top 3 results (Entrepreneur).

Orvis

Is seeding necessary?
No, but…
If you’re looking for long-term success in media relations, in publication, and coverage, seeding will greatly increase
your chances vs. if you were to chase after tier-1 publications as the first step.

To learn more: contact sales@hipporeads.com
or visit www.HippoThinks.com

